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at AUB where she taught Customer Experience Design, Principles of Marketing, Marketing for
Social Change, Consumer Behavior at the undergraduate level and Advertising and Brand
Management at the graduate level. Her research interests are focused on consumer culture in non-
western contexts using critical theoretical lens, with a specific focus on consumer identity, the
body, and the politics of representation. In terms of methodology, my approach is mainly
interpretive and encompasses ethnographic research, historical research, hermeneutic analysis, and
action research. Her research is interdisciplinary in terms of theoretical grounding with a strong
emphasis on transformative approaches focusing on ethical implications of marketplace practices
and topics with social impact. Her work has appeared in Marketing Theory, Gender Work &
Organization, Journal of Public Policy & Marketing, Journal of Macromarketing, Journal of
Consumer Marketing, Consumption, Markets and Culture, Qualitative Market Research and
Journal of Marketing Management.

Teaching Interests

Customer Experience Design
Consumer Behaviour

Strategic Brand Management
Integrated Marketing Communications
Marketing for Social Change

Research Interests

Social movements and gender justice

Consumer culture in non-western contexts
Feminist ethics and the politics of representation
Gender and Transformative consumer research

Awards
Best Paper Award- El Jurdi, Hounaida & Ourahmoune, Nacima “Gender Justice and Social
Movements- The Case of the October Revolution in Lebanon” GENMAC 2022 Conference

Jim McAlexander Memorial Award- Ourahmoune, Nacima & El Jurdi, Hounaida. Branding
Democracy: Legacies of Resistance and the Politics of Inclusion in the Algerian Hirak,
Consumer Culture Theory Conference, London, 2025.
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Mediterranean Vestaval: The Passeggiata. In Contemporary Consumer Culture Theory (pp.
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